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  Japan

653 stores
Don Quijote �  213

MEGA Don Quijote*1 �  133

MEGA Don Quijote UNY*1 �  22

Picasso*1 �  26

Doit �  15

Nagasakiya �  2

Apita / Piago �  169

mini Piago �  73

� *1 �New MEGA Don Quijote is included under the MEGA Don Quijote format. Essence, 
Kyoyasudo, Ekidonki, Soradonki, and Jonetsu Shokunin are included under the  
Picasso format.

  Hong Kong

1store
DON DON DONKI �  1

  Thailand

1store
DON DON DONKI �  1

  Singapore

5 stores
DON DON DONKI �  5

  Hawaii

28 stores
Don Quijote �  3

MARUKAI �  1 

Times*2 �  24

*2 Big Save and other stores operated by QSI, Inc. are included under the Times format.

  California

10 stores
MARUKAI �  5 

TOKYO CENTRAL  �  5

Number of Group Stores

698 stores
Note: Store numbers are as of September 30, 2019.

Overview (Fiscal year ended June 30, 2019)

Consolidated Net Sales

¥1,328.9 billion

Operating Income

¥ 63.1 billion

Return on Equity (ROE)

15.6%

Number of Purchasing Customers

528.9 million

“majica” E-money Card Membership

8.2 million

Number of Group Employees

13,546

We are committed to the smiles of our customers.
Our corporate principle of “the customer matters most” is the ever-lasting 
foundation of our business. Taking this to heart, we recognize that our 
mission is to continue to be committed to the smiles of our customers. 
The PPIH Group will endeavor to fulfill this mission together with its 
customers, business partners, employees, and all other stakeholders.


